
RSEQ (RØseau  du sport Øtudiant du QuØbec) will spare no 
effort this year to counter the marketing of soft and energy 
drinks to teens, via its I Get it? project.1

In its continued efforts to raise awareness among youths, to 
educate them and to get them to think critically about the 
clever marketing of these drinks, RSEQ is launching a new, 
highly original countermarketing campaign in schools.

A trilogy to get youths involved 
During the coming school year, the www.newdrive.ca 
website will present a trilogy for teens. At every stage, 
they will be called upon to use their imagination to enter 
various contests. These contests will enable youths to contri-
bute to developing the brand of a character whose popu-
larity has faded over the years � the drinking fountain! 

Each step will be preceded by a video to present the issue 
behind the contest, along with a short text highlighting the 
parallel with the intensive marketing of energy drinks and 
raising questions. Youths will then be able to invite their frien-
ds and family to vote for their creations.

�  3 stages, 3 animated episodes, 3 posters. 
Each stage is unveiled after the close of 
the previous stage.

Drinks that provide 
energy...

1  This project is �nanced by QuØbec en Forme.




